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By Jim Collings

Whew! It certainly has turned hot quickly. The heat takes away any fun | could have scrounging thru
radio stuff in the garage. There are a couple of things I’d like to find, but I guess it can wait. Our July
meeting will be at the Hometown Buffet on NW Expressway on July 9", beginning at 7 PM, with
dinner before, about 6PM. Last month was a good meeting with radio items beginning with “N”, “O”,
and “P”, so this month’s topic is radios that begin with “Q”, “R”, and “S”. Brands that I can think of
are: QRS, Radio Shop, Radiocraft, Saal, Setchel Carlson, Stromberg Carlson, Silvertone, Sparton,
Steinite, and Stewart Warner. | skipped RCA, as we have had an RCA night in the past, and will likely
do it again. I’'m sure there are many other brands, so it should be a good meeting.

| attended the HLARA annual Summer Sizzler in Broken Arrow last weekend. It was a good meet as
usual, but attendance was down from last year, maybe from the heat. There were additional swap
tables available, where last year, more had to be set up. 1 believe I was our only local member, but
there were attendees from 4 states. It was good to see Bob and Ophelia Nickelson, as Ophelia has had
health problems, preventing them from attending any meets. The contest had a lot of entries, and some
interesting items, but seemed smaller than last year, maybe because previous winning items were not
allowed to compete. The most spectacular item was an RCA Theramin in good original working
condition which was demonstrated. It won the People’s Choice Award. The swap portion of the meet
turned out to be good. At first I couldn’t sell anything, but later on many items changed hands, and I
found a few nice items. There was a lively donation auction at the end of the meet. | donated a few
items, and purchased two. Overall, it was a good meet, and I’ll be looking forward to next year’s
event.

Next month, I will have a review of the MARC meet in Lansing, Michigan.



Report for the OKVRC Meeting of June 11th 2011

After a wild night of Oklahoma spring storms, with powerful straight-line winds and some
badly needed rain, Saturday dawned peaceful. Oklahoma weather is certainly never boring! But it was
a fine, warm, and not-too-windy Saturday evening as about fourteen or so members, spouses and
guests gathered at the Hometown Buffet here in Oklahoma City for our usual monthly meeting.

Club members and guests began arriving before 6:00 PM to enjoy dinner, and we were all were
well fed by 7:00 PM when Club President Jim Collings called the meeting to order. Jim told us of
some upcoming radio events, including a meet in Lansing, Michigan the week after the Fourth of July.
While I have attended the annual “Summer Sizzler “show in Broken Arrow hosted by our sister club in
Tulsa, I haven’t personally ventured out of state for a radio meet yet. I hear there are some huge ones
in other states.... I guess [ don’t trust myself not to fill my car with more radios I would then have to
find room for!

Tonight’s topic was radios whose names with “N”, “O”, and “P”, except Philco. Club Treasurer
Jim Rice brought in a prime example of a postwar European radio, a 1958 Norelco model B5X98A
AM-FM-SW table radio, made by Phillips of Holland. These postwar European sets, with their
multiple speakers, audio equalizer buttons, and tuning eyes (rarely found on postwar American sets)
are some of the highest quality and best sounding tube radios ever made. And they also kept the fun
shortwave bands, something most domestic manufacturers ditched as soon as they added FM.

Dale McClellan brought in a tiny “Private Ear” pocket radio from about 1948. One of the
smallest radios ever made in the vacuum tube era, this tiny set uses two miniature tubes and a 22 volt
battery and two AA batteries. Dale found this very rare set complete with its original box and
earphone. Best of all, it works!

Continuing with our N-O-P collection, we got to see a Philmore “Selective Receiver” crystal
set in a black crackle finish metal cabinet, from the early thirties. Also, on display, a Parmak three
(UV-199) tube receiver from the early twenties, and a one-tube National Airphone set, with removable
coils. A rather offbeat item was also passed around- a coin bank styled after a National Union tube
box, some sort of an advertising gimmick, perhaps. And strangest of all-a late fifties portable radio that
is actually a car radio! It is designed to be removed from the dash of the (late fifties GM) car not for
security but so it can be enjoyed away for the car, complete with its own built in battery and speaker.
Too bad we don’t have the car it came from! You never know what our members will bring in.

Jim Collings, however, stole the show with his collection of early Paragon radios from the late
teens and early twenties. Founder Alfred Powell Morgan was born in 1889 and founded the Adams-
Morgan company to sell wireless components by mail order. Engineer Paul Godley, who had worked
in commercial radio in Brazil, became Morgan’s partner in 1913, buying a one-third interest in Adams-
Morgan. Godley re-worked the Armstrong regenerative circuit, tuning it to the broadcast band. The
RAG receiver was introduced in 1916. Like many of the very early receivers, it was just a tuner; a
separate crystal or vacuum tube detector would need be wired to its output. A more refined version of
this tuner unit was the RA-10, introduced in 1921. The three-tube Paragon DA-2 was also available as
a companion to the RA-10; it provided the detector and two stages of audio amplification. More sets
were to follow, but Paragon never became a mass-market player like Crosley, RCA, or Atwater-Kent.
The company lost Paul Godley in 1924 and was out of business by 1926. As a result, all of their sets
are rare, and much sought after by collectors of early battery sets.

Many of these early Paragon sets from Jim’s collection were on display for our enjoyment. The
RA-10 and DA-2 tuner and detector / amp pair, along with another later Paragon combo, the RD-5 and
A-2 were shown, along with the 10-R preamp. The 10-R, introduced in 1923, is a one-tube RF front-
end that is installed between the antenna and the input to the RA-10 or RD-5. We also got a chance to
see Paragon models Il (two-tube) and 111 (three-tube). These later sets were more geared to that
average radio listener then Paragon’s earlier and more complex products. A fascinating collection of



sets from a long vanished company, in fact I could not find a single Paragon schematic in Rider’s
volume one!

We wrapped up the evening with the usual donation auction. A large box of NOS Sprague
capacitors, a solid walnut twenties battery set cabinet, a couple of table radios, a computer power
conditioner, and a GE portable stereo phonograph (late sixties / early seventies vintage, in first class
condition) were all auctioned off. Everything except the GE went for a buck or two. Thanks to
everyone who came, and special thanks to Jim for bringing in his collection of Paragon receivers. See
you next month!
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—Its Commercial Promise

By William H. Priess

President, international Television Radio Corporation.

+ VIEWED from the mere base of pure science, television has been an astounding success. Beautiful
large action pictures have been sent and received thru space. The equipment employed in these
demonstrations was built regardless of expense. Its only purpose was to show what could be
accomplished. In it was jelled the product of the thought of many brilliant minds in the various fields
of science.

Experience has shown us, however, that there is a very wide gap between an achievement in pure
science and the successful commercial utilization of the new knowledge. In the era of the “gay
nineties,” Blondel, the world’s foremost high wire artist, crossed over Niagara Falls on a slender steel
cable carrying a man on his back. The feat was widely acclaimed. But it was not until a stout bridge
was thrown across the river, that traffic could move commercially over this gap between the two great
countries. In a sense the bridge might be called a commercial embodiment of Blondel’s perilous
pioneer crossing.

We do not need to be convinced that acceptable action pictures can be sent and received through
space. This rabbit has long ago been plucked from Nature’s hat The one big problem that faces us is to
make home television commercial.

Commercial success of an enterprise is measured by the degree with which the public utilizes the
device or service. Apply this test to television. Immediately we are confronted with the all-important
questions of cost and performance by which the public judges a product or service. And remember,
without general public approval there can be no successful commercial home television. Therefore let
us visualize the expressed or dormant mental picture of a television set that lies in the mind of the
public—necessarily, of course, a set that the “man in the street” would be willing to buy.

In the first place, we can eliminate questions that affect the transmitter, for our neighbors do not
bother to think about such matters. Furthermore, our average public is but mildly interested in the
technical “innards” of the receiving set. What he wants is a set that will produce a picture about the
size, quality and brilliancy of a home motion picture and at a cost that will be met comfortably by the
average family budget. Naturally he expects to find suitable programs. Programs need not concern us
now, for the public is genial and sympathetic to the early efforts of the broadcasters in their cut-and-
try attempts to please.

This simple definition of acceptable television erects a rigid narrow doorway through which each
system must make a supreme effort to pass. This is the doorway that opens from the limited confines
of laboratory curiosities, to the broad limitless vista of commercial utility and success. Place this
gauge in the path of many of the highly publicized television projects, and the conclusions reached are
devastating.

There are two outstanding systems before the public eye. The older is the Nipkow rotor in myriads of
forms. The other is the Braun cathode ray tube system, likewise in many variations. Most of the
television engineers, and practically all of the money they have spent on research to date, are in these
two schools. It is safe to say that each has achieved the approximate limit of its perfection, that each
has had adequate funds for development, and that each can only hope for comparatively minor



improvement due to their respective inherent limitations imposed by the basic principles they employ.

The Nipkow system can produce a picture comparable to a home motion picture, but it is being
abandoned, for the cost of such a receiving set is so high that it cannot be considered commercially.
The cathode ray system produces either of two types of pictures. The first or less expensive is painted
on the end of a cathode ray tube by an electron stream. Obviously there is a limit to the size of the
tube and its picture imposed by the atmospheric pressure of fifteen pounds an inch on the walls of the
evacuated glass vessel. A picture a foot square would have a pressure on the flattened glass end in
excess of a ton. The cost of a receiving set to produce a picture this size is beyond the average public
pocket book. Cheaper sets with pictures less than a foot square will not satisfy the public. The home
motion picture industry proved this point. If pictures larger than those that can be made on the end
of a tube are required, a method has been devised to obtain them by projection. Here again we have
another boost in cost which makes prices fantastic from a universal home angle.

The inescapable conclusion from this state of facts is that neither the cathode ray nor the Nipkow
rotor systems are answers to the problem of commercial home television. No amount of publicity and
no further expenditure of money can alter this conclusion.

Television engineers and executives who are seriously attempting to devise a commercial home
television set, must limit their efforts to a system that will produce a set giving a picture of the
approximate size, quality and brilliancy of a home motion picture and at a cost within the limits of the
average public pocket book.

The writer is pioneering a system that appears to satisfy these simple but exacting requirements. It
uses as its scanning element a small mirror resonantly vibrated simultaneously in two directions. At
a distance of six feet from the screen, it will scan a screen three feet on a side, placing down two
million picture elements a second with an expenditure of only one half watt of low voltage driving
power. Synchrony is achieved by a component of the radio wave. Scanners of this type have been
built to lay down as high as eight millions of picture elements a second. Tentatively I would estimate
the retail price for such a television receiver at two hundred dollars.

Thus far we have defined the commercial receiving set, and have ignored the commercial effect of
an operating television system with a vast audience upon industry. We will now consider this phase.
The logical broadcasters are the presentradio stations, which will add a visualchannel to their
existing sound channel. This can be done at little expense, for the vast investment in buildings and
real estate that house the studios need not be duplicated. Since sponsors expend their advertising
funds in the media that bring the best results, and since the selling effect of a combined sound and
sight presentation is much more attractive than that of sound alone, the broadcasters can charge a
higher rate for a television program. In other words, for a small additional investment, the present

broadcasters can look forward to a disproportionately larger income.

In a like manner the existing manufacturers and distributors of radio sets will enter the television
industry. Their outlook is a rosy one. The advent of the cheap midget radio has driven the average
retail price of a radio down from about $200.00 a set to about $30.00 a set. Since the fixed charges of a
sale are independent of the price, the net profits on a constant gross dollar volume of business have
been materially reduced. Likewise the cost of manufacturing of a constant gross dollar volume of
business increases as the number of units are increased, due to various fixed charges such as test,
supervision, shipping costs, etc. The return to a higher priced unit will restore the margin of profit to
both the radio manufacturer and the radio distribution system, without even requiring that the gross
volume of business be increased. Since no one doubts that the gross dollar volume of sales will rise
materially over the present levels, the advent of commercial home television should prove to be a most
profitable event to these organizations.

The hopes of increased profits explains the financial investment that the present radio
broadcasting, manufacturing and distributing industries are making in television.

There are two other businesses that will be hurt by the success of television.

If a sponsored television program can effect more sales than a similar sum spent in local
newspapers and national magazines, will not the advertiser spend a smaller portion of his advertising
dollar appropriation in these media, and a greater portion in television broadcasting?

If the public can see an entertaining talking motion picture in the home with no effort and at a
nominal cost, why should it go to the local movie and subject itself to the higher charges, the
discomfort of the trip, and the rigors of mass discipline that is required in managed public gatherings?
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I do not believe that these two industries will take a “do nothing” attitude. I believe that wisdom
calls for any industry that will be modified beneficially or adversely by a new one, to take a part in
that new one. For example, the motion picture industry, if related closely to the television industry,
would logically make up its film subject matter. The newspaper industry with ownership of television
stations would recover their loss in newspaper advertising by their income from sponsored television
programs.

From a broad National viewpoint, television should prove a commercial blessing. It should provide
a host of new jobs, consume a vast quantity of materials for its products and stimulate the movement
of many forms of goods and services. I have not said a word about the improved spiritual well being of
our people that operating networks of television will bring about, and yet, I do believe that this
contribution alone outweighs in real volume all dollar values irrespective of their size that commercial
television will create.

Twelfth of a Series of “Guest” Editorials
SHORT WAVE & TELEVISION IS PUBLISHED ON THE 1st OF EVERY MONTH
This is the December, 1937 Issue.—Vol. VIII, No. 8. The Next Issue Comes Out December 1

The Oklahoma Vintage Radio Collectors (OKVRC) publishes the Broadcast News monthly for the presentation of historical
information and enjoyment of club members and friends. Articles on subjects of interest to radio collectors, news of club
activities, and restoration information are always welcome. Articles should be sent to the Broadcast News Editor, c/o
OKVRC, PO BOX 50625, Midwest City, OK 73140-5625 or e-mailed RXRADIO@AOL.COM. Unless otherwise noted,
articles can be reprinted freely, as long as proper credit and reference is given. Electronic copy of articles can be obtained
from the editor of Broadcast News.

President Jim Collings jrcradio@cox.net
Secretary James Tyrrell jbtyrrell@sbcglobal.net
Treasurer Jim Ray jabray71@hotmail.com
BROADCAST NEWS STAFF:

Editor Dale McLellan rxradio@aol.com
Contributing Editor Sherry Cowden cowden416@aol.com
Contributing Editor Art Hoch artdrhs@yahoo.com
Contributing Editor John L Reynolds tackl@flash.net

MEMBERSHIP:

OKVRC Membership is $15.00 per year. You are invited to join us in our celebration of Vintage Radio by sending your
check to OKVRC, PO BOX 50625, Midwest City, OK, 73140-5625.

As a service to OKVRC members, the month of your membership expiration date is printed on the mailing label. Below is
a sample label:

John Q. Collector
1234 SW 56th Street
Choctaw, OK 73123-1234

Expires 10/11

If your expiration date is highlighted, your membership has expired and you are in jeopardy of being dropped from the
Broadcast News distribution list.



OKVRC CLASSIFIED ADS

Send all ads to editor OKVRC, Attn: editor, Broadcast News, PO BOX 50625, Midwest City, OK 73140-

5625 Or E-mail directly to RXRADIO@AOL.COM

Advertising policy: Member’s ads are FREE. Small donations will be accepted for non-member’s ads.

WANTED:

WANTED:

WANTED:

WANTED:

WANTED:

WANTED:

WANTED:

WANTED.

FOR SALE:

FOR SALE:

FOR SALE:

FOR SALE:

FOR SALE:

SERVICE:

SERVICE:

AC 110 volt “interlock” power cords as used on early day TVSs etc. with two “ears” for mounting...
non-polarized type. I’ll buy 1 or a bunch! Frank Karner fkarner@cox.net (405) 769-4656
6BR5 EMB80 tubes, 1 or more. Also I buy anything by Jackson Bell, plus I buy tubes, tube testers,
vintage electronic gear. THANKS! frank karner fkarner@cox.net (405) 769-4656

1946 Philco, model 46-420, complete, unrestored (doesn't have to be working, but no cracks
or broken areas in the case). John Reynolds @ jhreynolds8787@yahoo.com

Transmitters, Receivers, Ham gear, Boat Anchors Radio, Test Equipment, Tubes, Parts, you
name it. Call Tom Laszynski at (405) 741-1176 or e-mail me at k8jrm@arrl.net.

Dial bezel and dial pointer for a E. H. Scott Receiver, Model SLR-H or Navy RBO-2. Also,
need metal Identification plate for a Navy RBO-2 receiver. Contact Tom Laszynski at
either k8jrm@arrl.net or 405.741.1176.

Briggs & Stratton (BASCO) radio items: Crystal radio, tube sockets, A-B-C power
supplies, boxed parts, radio advertising and promotional items. Dale Boyce (414)353-0734
or radioman@wi.rr.com

RESTORED Philco model 90, good condition and “reasonably” priced. Rod Higgens,

(405) 329-3013, hotrod808@shcglobal.net

Philco item: Cabinet 38-1X for 38-1 chassis. .Reasonable price please. Email:

artdrhs@yahoo.com

Magnet wire sizes 10 ga to 40 ga. Coaxial cables and antenna wire. Mike LaPuzza, Clear
Signal Products, Inc. 405-745-9473 email: wire@coaxman.com

Radio Chassis Holders. These maintenance stands hold a chassis while work on it. Small
stand - $37.50, and Brackets - $2.50 Plus Shipping. Large stand - $55.00 and brackets -
$2.50 Plus Shipping. Contact Steve Strong at (405) 634-7547 or e-mail Scstrongl@-cox.net.
House wiring antenna networks, “Aircore” choke Baluns, Balun Isolation transformers and
amateur IKW “Aircore” 1 to 1, 1 to 4 and 1 to 9 “pigtail” weatherproof Baluns. L.W.
Rousseau (405)842-0125

AWA Review Volume 12 CD, “The Atwater Kent’s Review Volume” ©2003, was sold by AWA
for 14.95 but out of stock. It is in like new condition: $12 + shipping. Call Roger Knop at (405)
720-6580 or email at raknop@cox.net

“Plastic Radios” book by Mark Stein © 2006. Was 37.95 in Jan 2010 ARC. In like new
condition $25 + shipping. Call Roger Knop at (405) 720-6580 or email at raknop@cox.net
FIELDING ELECTRONICS, INC. We restore old radios both electronically and refinishing.
Radios must be complete, with knobs and dial glass/escutcheons. Fielding Electronics, Inc
PO Box 2601, Ardmore, OK 73402, Phone # 580-222-9408

Old Radio Restoration and Servicing: Dale McLellan, rxradio@aol.com or 405-330-1802,
Edmond, OK
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